» CONCLUSIONS
CUSTOMER SATISFACTION SURVEY
ARGENTINA

Clients show high satisfaction levels:
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They believe that mm Reputation and credibility
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METHODOLOGY INTERVIEWEES
CAT (computer assisted telemarketing) telephone The survey reflects responses of 230 BDO clients in
interviews. Answers were anonimous. Ipsos Loyalty Argentina who were random elected from a universe of
managed the whole survey, sharing with BDO only 390.

final results hereby presented.

regulations.

BDO International is a world wide network of public accounting firms, called BDO Member Firms. Each BDO Member Firm is an
independent legal entity in its own country. The network is coordinated by BDO Global Coordination B.V., incorporated in the Netherlands
with its statutory seat in Eindhoven (trade register registration number 33205251) and with an office at Boulevard de la Woluwe 60, 1200
Brussels, Belgium, where the International Executive Office is located. Becher y Asociados SRL is the Argentina Member Firm of BDO. BDO
is the brand name for the BDO International network and for each of the BDO Member Firms.

Ipsos Loyalty is an independent market research organization. It adheres to the SAIMO
(Argentine Association of Market & Public Opinion Research) Code of Ethics and ESOMAR
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